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Routledge, 2014. Soft cover. Book Condition: New. International
Edition. Tourists are drawn to explore new environments and
peoples. What better way to interact with a locality than to seek
out and roam its marketplaces? The nature of tourist shopping
activity thus goes beyond mere functional purchasing into multi-
sensory explorations of place and space. Awareness of the
shifting nature of these attractions is crucial to retailers and
place marketers, in this age of the internet, in order that the
physical space of the market is also social and cultural space.
This book offers new perspectives on the intersection between
tourism and retail research that is liminal to both fields yet
central to the tourist experience, standing as an important and
illuminating realm of consumer behaviour. It features a
selection of multidisciplinary researchers perspectives on tourist
retail format and formation attractiveness for consumers, from
the economist to the fashion retailer. By reviewing selected
developments in space, place and behaviours within leisure,
entertainment and recreational shopping, encompassing travel
points, retail centres, sensory/festival marketplaces,
leisure/cityscapes, department stores and fashion, the book
offers thought-provoking insights into the past, present and
future of tourist retail across a variety of global locations. Given
the emphasis upon consumer...
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Reviews

The ebook is straightforward in go through preferable to recognize. It typically does not charge too much. Its been
designed in an exceptionally straightforward way and it is just following i finished reading this book where basically
altered me, affect the way i really believe.
-- Dr . Reta  Mur phy     

It becomes an amazing pdf which i actually have at any time read through. This can be for all those who statte there
had not been a worthy of reading through. You wont sense monotony at anytime of your own time (that's what
catalogues are for relating to should you check with me).
-- Cla ud K r is    
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